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Setting the Stage: 
The Evolution of Nonprofit 
Fundraising 

Challenges Facing Nonprofits Today

Continued
 Inflation 

Increased 
Competition 

Confusion with 
Technology (AI)

Demand for 
Personalization 



• Precise Net Worth data at the household level, focus on affluent households

• Wealth, Asset, Philanthropic, and Career triggers, providing contextual 
understanding of donors, prospects and constituents

• Weekly Updates to data, enabling action oriented workflows

• Unlimited Screening model, allowing for regular screening of the entire 
database

• Deterministic Matching, reducing false positives, and driving efficiency at scale 
for prospect researchers

• Advanced Segmentation, surfacing the right action and ask amount at the right 
time to frontline fundraisers

The Birth of a Partnership: Windfall + GivingDNA 



GivingDNA is the next generation of wealth screening and data analytics

• All-in-one fundraising analytics, data visualization, and wealth screening tool.

The Birth of a Partnership: Windfall + GivingDNA

Gain 
Insights

Understand 
Your DonorsGet Results

Repeat



ID Propects

Decode 
Segments

Unlock 
Insights

Engage by 
Attribute

Measured 
Reporting

Accurate 
Attribution

Exploring Synergies and Vision
Windfall + GivingDNA empowering nonprofit organizations



• About LHM

Lutheran Hour Ministries is a Christian outreach ministry that 
uses radio programs, daily devotions, and other resources to 
spread the Gospel of Jesus Christ around the world. 

• LHM’s Challenge

They needed to identify major gift prospects within their mid-
level donor file to increase major gifts pledges and donations. 

Success Story: 
Lutheran Hour Ministries



Success Story: 
Key Strategies

Utilizing 
Windfall + 
GivingDNA

Data

Smart 
Segmentation

Strategic 
Engagement + 

Personal 
Touchpoints

Continuous 
Evaluation



1. Uncovered New Major Gift Pledges: By leveraging data insights from 
Windfall and GivingDNA, LHM identified previously overlooked major gift 
prospects within their mid-level donor file.

2. Significant Increase in Donations: LHM witnessed a substantial increase 
in major gift pledges and donations from donors who had not previously 
made significant contributions to the organization.

3. Successful Cultivation Efforts: Gift officers reported successful 
cultivation efforts, with donors expressing strong interest in making 
substantial gifts, including endowments and estate gifts.

4. Millions of Dollars in Potential Gifts: The partnership with Windfall and 
GivingDNA resulted in the identification of donors with the potential to 
contribute millions of dollars in major gifts to LHM

Success Story: 
Results



By The Numbers

$500k $100k $305k

A donor expressed interest in 
creating an endowment starting 

at $25,000, with hopes to grow it 
to $500,000.

One donor wrote a check for 
$13,000, with hopes of fulfilling a 
$100,000 pledge, depending on 

their health.

A staff member documented 
estate gifts totaling $305,000.

Endowment Pledge Donor Gift Estate Gift



Through the strategic use of data-driven insights provided 
by Windfall and GivingDNA, Lutheran Hour Ministries 
successfully unlocked major gift opportunities within their 
donor base, leading to significant increases in philanthropic 
support - ultimately advancing its mission and impact.

Terry Biesboer, CFRE



Key Takeaways

Be mindful of ROI

Lean into data insights

Use the right tools for the job

No replacement for personalization and 
human interaction



QUESTIONS?



Let’s Connect.

Visit: www.givingdna.com/ 

Email: ryan.carpenter@givingdna.com

Scan to learn more and book a demo: 

http://www.givingdna.com/
mailto:ryan.carpenter@givingdna.com


WANT TO UNDERSTAND THE SEGMENTATION OF 

WEALTHY DONORS FROM YOUR DATA?

● Request a free Wealth Analytics report, a quick 

screen by Windfall of your data

● Gain an understanding of the levels of wealth 

in your data, as well as magnitude of pool of 

“hidden gems”

https://analytics.windfalldata.com/

https://analytics.windfalldata.com/


THANK YOU
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