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HistoryIT’s comprehensive 
suite of services and 
software enables nonprofits 
to transform archival 
materials, from whatever 
state they are in, into a 21st-
century digital collection 
that can deepen 
engagement and deliver 
long-lasting value to 
philanthropic organizations.

Tri Delta is an assembly of 
women with shared values 
where you can be yourself 
and belong to something 
bigger. We are brave, bold, 
and kind. We are passionate 
about serving others, 
committed to becoming the 
best version of ourselves, 
and dedicated to helping 
women live, learn, and 
lead—with Purpose—for a 
lifetime. 

Introductions

Allegiance Group + Pursuant 
is a comprehensive, 
digital-
first agency partner with a 
legacy of decades 
of expertise in fundraising, 
marketing, digital, web, 
UX, 
and advertising, analytics, 
loyalty & incentives, 
and technology solutions.



• Preserving History for the Future
• The importance of digital 

archiving for nonprofits
• More than an archive ---

intergenerational connection

The Power of Digital 
Archiving



• Enhancing accessibility and engagement with 
digitized archival materials 

• Real-world examples of successful digital archive 
projects

Expanding Impact Through Digital Collections



Case Study
How HistoryIT is transforming 
Tri Delta's history.

---
Impact of Genuine 
Personalization in Fundraising



Odyssey Preservation Management

























Thank you again for your time to 
interview me today and to connect 
around my experiences and 
contemporary challenges for Tri-Delt. 
Thank you also for sharing the archival 
material in my file. To me, the archive 
of that single letter from me in 1988 is 
enough to show you the potential 
power of the project you are doing! I 
know you know that; I simply wanted 
to add an affirmation. 
 
I am blown away to see this photo of 
my mother and me. I lost it following 
Tri-Delt returning it to me and am so 
happy to see it! (It was a favorite, 
which is why I sent it to Tri-Delt.)

https://tridelta.historyit.com/item-detail.php?id=316809#?c=&m=&s=&cv=&xywh=-753%2C0%2C5489%2C4065&r=








• The Art of Digital Storytelling 
• How storytelling can enhance 

donor engagement and support 
• Strategies for creating 

emotionally resonant narratives 
using digital archives Preserving 
History for the Future 

Crafting Compelling 
Narratives



Leveraging analytics to tailor fundraising 
campaigns

The role of technology in optimizing donor 
relationships and communication

Data-Driven Insights for Personalized Fundraising



• Master Digital Storytelling: Digital 
preservation can illuminate opportunities to 
meaningfully and uniquely communicate 
your impact to wider audiences.

• Boost Donor Engagement: Compelling 
narratives that resonate, fostering deeper 
connections with your donors.

• Innovate Fundraising: Integrate 
storytelling and analytics, empowering your 
nonprofit to thrive in today's dynamic 
landscape.

Key Takeaways
If anything, remember these three things. 



Questions?



“Those who tell the stories 
rule the world.”

A First Nations Proverb



A Tech-Driven Marketing + Fundraising Agency 
Helping you Expand Your Impact

Fundraising & 
Marketing

Web Design & 
Development

Insights & 
Analytics

Loyalty
& Incentives

Expert Storytelling
& Creative

Comprehensive 
Direct Response

Constituent Insights & Analytics with



THANK YOU
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