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Today we will discuss...

* LWV Requirements and Data Needs
* Benefits of Google Data Studio
* LWV - Dashboard Example

» Google Data Studio summary
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Why LWV Needed More Than
Google Analytics Dashboards 7 )
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* GA Default dashboards contain a lot of
information that can make focusing on
the most important metrics difficult.
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Why LWV Needed More Than
Google Analytics Dashboards 7 )
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* Different departments needed to focus on
different metrics, and the metrics might
differ by content type.
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Why LWV Needed Data
Studio

* Email reports got us part of the way
there, but it would take dozens of reports
to dozens of recipients.

* Piece meal reporting by email and
dashboards would then be cut-and-
pasted for Board and funder reporting.
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Why LWV Needed Data
Studio (cont’d)

* LWV and Allegiance staff time was being
spent generating easier-to-consume
versions of the GA dashboards.

» Default GA metrics do not help tell the
story of a campaign, especially in relation
to paid advertising.

=

S %\
—
o

v
A

S TN
] ( )

#MMCcon<




Benefits of Google Data
Studio

* It's free

» Built-in connections to data sources
* No limitations on charts/pages

* Flexible design and templates

* Interactive and customizable design
« Easy sharing of access
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Allegiance & LWV Reporting
Dashboards

« Established a monthly dashboard for
LWV with Data Studio.

 Contains total of 6 pages, and each page
Is directed towards a different group of
stakeholders at LWV, such as Content,
Email, Advertising team, eftc.
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Allegiance & LWV Reporting

Dashboards

Overview o=

Overall Website Performance Feb 2021

- Feb traffic dropped month over month because of a) it was a shorter month and b)
Jan's traffic spikes due to election/insurrection related activity.

- Revenue is largely flat compared to last month, but up year over year.

-101st Birthday Lightbox had 270 clicks and raised $1,045 from 26 gifts.

Sessions over Year

Sessions Pageviews Users Pages / Session

92,560 213,501 74,971 2.31

t 47.7% jompmwicssmonn 1 37.3% t 46.5% 3-7.0%

§ -42.4% trom previous year §-35.1% ¥-40.5% t12.6%
Revenue Revenue per User Avg. Order Value
$69,615.30 $0.93 $131.10
t 45.6% 1-0.6% 1 68.4%

t 158.7% t 334.7% t 72.5%
Traffic by Channel Revenue YOY
-

Pageviews (previous month)

League of Women Voter:

site Reporting

Pageviews over Month
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Allegiance - LWV Dashboards

Overview ™= - . d & . : Demograp

Overall Website Performance Feb 2021 Visitor Analysis Feb 2021
Sessions by State

Traffic declines by state largely reflect overall ‘post insurrection’ traffic gains

Feb traffic dropped month over month because of a) it was a shorter month and b) . i o S/ S
Jan's traffic spikes due to election/insurrection related activity. 92, 560 21 3, 501 74,97 1 2.31
2 47.7% tompmcmmeen 8 37.3% 146.5% 17.0%
- Revenue is largely flat compared to last month, but up year over year
§ 42.4% tom pvicm o 8351 1 -40.5 £12.6%

1015t Birthday Lightbox had 270 clicks and raised $1,045 from 26 gifts.

$69,61530  $0.93 $131.10
t 45.6%

§-06% +68.4% State Details
+158.7% t 334.7% t 72.5%
1
Revenue YOY :;
- 3
: &
- 7 - —
9 2265
n o
7491 $69,615 456%1
1-100/664 ¢ >
I . . g Pepectoms sachiont Sessions by Age Group New vs Returning Users
grvews s PogEvicws (previos 7497

68023

_ﬁ‘*\de/\\‘_ o R-—_«\\/\’/ ey : = i

#MMCcon




Google Data Studio -
Features Used

* Filters for Page Title

* Filters for Channel, Age and Gender

» Date Filters

« Connection with Google Analytics & Sheets
* Text block for in-depth analysis

« Maps, Pie-charts and Bar-charts for
demographics data
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Where do we go from here?
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* Reports are easy to create & customize
as needed to serve business goals. -
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Google Data Studio
Summary

* Turn your existing data into interactive,
actionable and informative reports.

» Grow beyond the limitations of Google
Analytics dashboards.

* With Data Studio’s advance features, it

clearly wins over GA native dashboards.
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Thank you!

 Jason Johnson
johnson@lwv.org

» Kayla Vix
Kvix@Iwv.org

« Joe McLaughlin
imclaughlin@teamallegiance.com
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